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Understanding the 

Destinations’ Brand Strategy

Focus on adventure, history, 

heritage, nature, people, culture and 

food & drinks

The product should be a natural 

extension of the destination brand

Signature experiences and product 

pairing strategy extend the brand

FOGO ISLAND
A stimulating relief from the numbing uniformity of 

modern times, the award-winning Inn is built on 

the principles of sustainability and respect for 

nature and culture. The Inn is a community asset, 

and 100% of operating surpluses are reinvested 

into the community to help secure a sustainable 

and resilient future for Fogo Island, 

Newfoundland.

Identifying Experience-led 

Stories and Unique Perspectives



Co-authoring a Destination 

Narrative Through Content

Exploring Opportunities for 

Collaborative Marketing
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